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Ferrari Challenge Europe

2011 FERRARI CHALLENGE ITALY - CALENDAR

8th— 10t April 2011 |
8th— 10t June 2011 | Le Mans (FRA) |
gth— 10t July 2011 | Misano (ITA) |

| | Monza (ITA) |
| |
| |
| 2t 4th September 2011 || Spielberg (AUT) |
| |
| |
| |

ITALY

23t _ 25t September 2011 | Mugello (ITA) |
7th — 9th October 2011 | Vallelunga (ITA) |
2"d — 6t November 2011 | worarinaty MUgello (ITA) |

8th — 10t April 2011 || Monza (ITA) |
6" - 8t May 2011 || Valencia (ESP) | Iff
20t - 22nd May2011 || Portimao (POR) | [f2¥
8t — 10t June 2011 || Le Mans (FRA) | 8
5th _ 7th August 2011 || Spa (BEL) |
2nd_4th September 2011 || Speilberg (AUT) | L

2nd _ 6th November 2011 || wonsrnay Mugello (ITA) |
@ Ferrari Challeage § @ Lorse Llienti




Ferrari Challenge Europe

PRESS COVERAGE ITALY + EUROPE

Coverage measured in mm/col
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Analysis based on Press Review provided by Ferrari’s Press Office

ON FOCUS:

TOTAL.:
888.743 mm/col Over 50 publications in Italy and
Europe offered wide coverage to all
0
+ 3 7 07 /0 Ferrari Challenge events.
2011 vs 2010
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Ferrari Challenge Europe

NEWS AND ARTICLES ON THE INTERNET

Nr. of articles on examined websites — per MONTH

OEurope
M italy

y iiiii_—_l

jan feb mar apr may jun jul aug sep

ON FOCUS:

TOTAL.:
Over 760 articles Over 70 websites published
published on the internet articles and news concerning
+ 11 ’ 8 0 all the events of the Ferrari
Challenge.
2011 vs 2010




Ferrari Challenge Europe

TV ANALYSIS — EUROPE (WIGE Data)

Coverage measured in HOURS — per MONTH

144
96
48 -
APR MAY JUN JUL AUG SEP OCT NOV DEC
Analysis based on WIGE Data
ON FOCUS
TOTAL.:

Over 632 hour of

broadcasting Ferrari Challenge events have

been broadcasted in over 60
+ 65 % Countries world-wide.

2011 vs 2010




Ferrari Challenge Europe

TV COVERAGE - ITALY + EUROPE (SKY Data)
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REACH VI EWERS RATE COVERAGE
People who watched the examined transmissions Average audience of the broadcastings Hours.minutes.seconds
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ON FOCUS:

Sensible increase in Average Viewers
Rate(+25,33%) and Total Reach
(+37,88%).

For the first time in history, all Ferrari
Challenge races aired on SKY channels have

been broadcasted in HD technology.
(WIGE will implement HD technology in 2012)




Ferrari Challenge Europe

SOCIAL NETWORK

Over 210.000 uniqgue visitors on Ferrari Corse Clienti Page since January 2011

You News videos viewers: 34.064
/11 | Corse Clienti video viewers: 62.777

TOTAL VIEWERS: 96.841

" ' Ferrari Challenge Pages and Groups
l | 50+

TOTAL MEMBERS: oltre 7.500

| = | Profile creation: 6™ April 2011

TOTAL FOLLOWERS: 3.052

@ lorse Llienti
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Ferrari Challenge Europe

TRENDS 2011 vs 2010
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Ferrari Challenge’s presence on all Media registered a positive trend.
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Ferrari Challenge Europe
COMMUNICATION ANALYSIS
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Ferrari Challenge Europe

SPORTBENCHMARK VALUE

The estimated value of the Ferrari Challenge Is
57,7 million Euro-

*(Accumulated data Italy and Europe)

8,56%

5111:1) BENGHMARK 8

FEECEIRCK

91,44%

*Estimated value according to the contacts realized by the whole communication activity: Istitutonal
Activities, Live Spectators, Participating people, Website users, PR, press Office, ...
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Ferrari Challenge

DOSSIER

wWorld Finals
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Ferrari Challenge Europe

PRESS COVERAGE (ITALY + EUROPE)

Measured in mm/col

OEurope

World Finals W italy

0 50.000 100.000 150.000 200.000

Analysis based on Press Review provided by Ferrari’s Press Office

ON FOCUS:

TOTAL.:
312.639 mm/col Over 50 publications in Italy and
Europe offered wide coverage to all
0
+ 1 /0 Ferrari Challenge events.
2011 vs 2010
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Ferrari Challenge Europe

NEWS AND ARTICLES ON THE INTERNET

Nr. of articles on examined websites
150
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World Finals
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ON FOCUS:

TOTAL.:
Over 140 articles Over 70 websites published
published on the internet articles and news concerning
+ 29 ’ 17 % all the events of the Ferrari

Challenge.
2011 vs 2010




Ferrari Challenge Europe

TV ANALYSIS — EUROPE (WIGE Data)

Coverage measured in hours

144

96

48

World Finals

Analysis based on WIGE Data

ON FOCUS:

Over 132 hours

USSR SSTEN dEdigied Ferrari Challenge events have
to the World Finals :
been broadcasted in over 60
+ 90,33 % Countries world-wide.

2011 vs 2010
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TV ITALY + EUROPE (SKY Data) &
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REACH VIEWERS RATE COVERAGE
People who watched the examined transmissions Average audience of the broadcastings Hours.minutes.seconds

ON FOCUS:

Sensible increase in Average Viewers
Rate(+44,47%), Total Reach (+38,79%)
and TV Coverage (+7,18%) .

For the first time in history, all Ferrari
Challenge races aired on SKY channels have
been broadcasted in HD Technology.

(WIGE will implement HD Technology in 2012)
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are trademarks by

SPORT SYSTEM*
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Sport System Europe srl - Via Campagnoli, 11 — Bologna
and they are registered at international level.

This document was draft as agreed with Ferrari SpA
in October 2011
and it cannot be modified without the prior approval of the Author.
A copy of the original is in Sport System Europe archives at disposal
for those who have the rights to and are authorized by the Customer.
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